
Features
Easy to use and highly effective, TeleForum is equipped with a robust 
set of features:

	 » �	Simple Operation: Reach out to your audience by phone while 
running your event—from anywhere in the world—with just a phone 
and Internet access; no special hardware or software required. 

	 » Live Q&A: Engage and empower your audience. 

	 » Real-time polling: Collect valuable audience feedback. 

	 » �Transfer: Enable participants to temporarily transfer out of the 
event to complete a specific, requested action (e.g. buy a product, 
make a donation, request information). 

	 » �Post-event voice messaging: Allow all audience members to be 
heard—and capture valuable information and insight from your 
target’s perspective. 

	 » �Metrics: Receive detailed and actionable data about your target 
audience, in real-time and after your event. 

	 » �Recording: Full event and voice message sound files are available 
for download immediately following your event.

Real. Live. Communication. 

TeleForum is an innovative marketing communications tool that lets you 

directly contact and personally connect with large, interest-driven target 

audiences—in a dynamic, virtual setting—to deliver on-topic information, 

and elicit results. 



A Turn-Key Solution
Broadnet provides exceptional training and support at any level you 
choose. You bring in the resources you already have—your target  
audience list and personnel for the live event (e.g. organization leaders,  
pubic figures, celebrities)—and Broadnet drives the rest. 

Here’s how it works: 

	 1. Plan and promote your TeleForum.

	 2. �Broadnet launches a custom auto-call to your entire target 
audience, inviting them to stay on the phone to participate in  
your live virtual forum.

	 3. �Facilitate the event—using a just a phone and TeleForum’s 
intuitive online interface. 

	 4. �Use the data gathered during your event to drive additional 
results for your organization.  

TeleForum’s dynamic, pro-active approach to communications 
marketing engages audiences, inspires loyalty and maximizes results.  

» Higher Volume: Accommodates audiences of 200 to 2 million.

» Lower Costs: Production costs are a fraction of most direct media tactics.  

» �Greater Participation: Of those who answer their phone, the average participation rate 
of TeleForum, across all vertical markets, is 52% (average response to direct mail is 2%; 
average click through rate online is 3%; average targeted email open rate is 21%).

» �Longer Attention Spans: TeleForum holds audience attention an average 16-26 
minutes across all vertical markets (more than 18-29x the average stay of Internet 
viewers; 32-52x the duration of a 30-second TV spot).

» �Superior Response: 99% of post-event voice messages are positive and include 
requests for invitations to future TeleForum events.A
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Ready to connect? Call toll free: 877.579.4929 or visit www.broadnet.us


